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Purpose & Method

Class of 2025

Purpose

Every year we study what Le Moyne’s graduates are doing following commencement.

Whether graduates are working, attending graduate school, seeking employment,
volunteering, or serving in the military, our goal is to obtain the most thorough and
accurate picture of the post-graduation activities of the members of every class.

Method

In accordance with the guidance of the National Association of Colleges and
Employers (NACE), we define the Class of 2025 as those who earned undergraduate
degrees from Le Moyne College between July 1, 2024 — June 30, 2025.

Some of what we know about the post-graduation outcomes of the members of the
Class of 2025 comes from their responses to our online survey. We invited them to
take the survey beginning in August 2025 and continued collecting responses through
December 2025.

In addition to our survey, we collected data on the Class of 2025 from employers,
faculty/staff, LinkedIn, the National Student Clearinghouse, and from other
Le Moyne surveys.

By combining data from all of these sources, we were able to account for the post-
graduation outcomes of 72% of 2025 graduates.




Primary Post-Graduation Outcomes

Class of 2025

Outcomes Rate

This is the number of graduates who are either working, attending
9 50/ graduate school, serving in the military, or volunteering full-time divided
O by the number of students for whom an outcome is known. It excludes
those graduates identified as not seeking an outcome.

Primary Post-Graduation Activities

Primary Post-Graduation Activities

M Continuing Education 148 38%
Il Not Seeking 8 2%
Still Looking 19 5%
H Volunteering 2 1%
W Working 212 54%
Total Class of 2025 389 100%

Working — 54% Continuing

Education — 38%

Still Looking — 5%

Not Seeking — 2%

Volunteering — 1%




Primary Post-Graduation Outcomes

Class of 2025

Knowledge Rate

The knowledge rate is the percentage of the class for whom we were
7 2 O/o able to find reliable information on their post-graduation activities.

For the Class of 2025, our knowledge rate is 72 percent.

Knowledge Rate by School

School Graduates

Carroll College of Arts & Sciences 330 229 69%
Madden College of Business and Economics 136 111 82%
Purcell School of Professional Studies 76 49 64%
Total Class 2025 542 389 72%

Knowledge Rate by Ethnicity

Ethnicity Graduates Respondents

American Indian or Alaska Native 3 2 66%
Asian 24 17 71%
Black or African American 27 19 70%
Hispanic/Latino 30 16 53%
Race and Ethnicity Unknown 14 10 71%
Two or More Races 5 3 60%
US Nonresident 10 9 90%
White 429 313 73%
Total Class 2025 542 389 72%




Employment Information

Class of 2025

Top Employers

Employer Name Number Employer Name Number
St. Joseph’s Health 27 Equitable Advisors 2
Crouse Health 10 Syracuse University 2
Upstate University Hospital 4 Enterprise Mobility 2
Le Moyne College 3 Wegmans Food Markets 2
Dannible & McKee LLP 3 Beak & Skiff Apple Orchards 2
FustCharles 2 Brite 2
Totals: 61
Top Industries

Industry Number % Industry Number %
Healthcare 64 30% Real Estate 3 1%
Accounting 10 5% Transportation & Logistics 3 1%
K-12 Education 10 5% Wholesale Trade 3 1%
Insurance 9 4% Internet & Software 3 1%
Higher Education 8 4% Religious Work 3 1%
Financial Services 7 3% Commercial Banking & Credit 2 1%
Investment / Portfolio Management 7 3% Advertising, PR & Marketing 2 1%
Retail Stores 6 3% Automotive 2 1%
Legal & Law Enforcement 6 3% Utilities and Renewable Energy 2 1%
Restaurants & Food Service 6 3% Journalism, Media & Publishing 2 1%
Manufacturing 5 2% Performing and Fine Arts 2 1%
Non-Profit - Other 5 2% Civil Engineering 2 1%
Government - Local, State 4 2% Social Assistance 2 1%

& Federal Agriculture 2 1%
Construction 4 2% Hotels & Accommodation 2 1%
Other Industries 4 2% Food & Beverage 2 1%
Sales & Marketing 4 2% Environmental Services 2 1%
Information Technology 3 1%

Totals: 201




Employment Information

Job Function

Class of 2025

Top Job Functions

Number

%

Job Function

Number %

Healthcare Services
Marketing - General

Finance

Education / Teaching / Training
Information Technology
Accounting

Sales

Community & Social Services
Legal

Other

Hotel / Restaurant / Hospitality

62
18
16
15
10

O OO OO N ©

29%
8%
7%
7%
5%
4%
4%
3%
3%
3%
3%

Human Resources

Administration

General Management

Operations / Production

Recreation/Fitness

Data & Analytics

Design / Art

Engineering - Civil / Mechanical
/ Other

Customer/Technical Support

Veterinary / Animal Care

W W wWwwkH>OoOo oo

N N

3%
2%
2%
2%
1%
1%
1%
1%

1%
1%

Totals: 200




Employment Information
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Geography

Where 2025 graduates are working or volunteering.

United States New York State

State/Territory  Number of 2025 Grads City Number of 2025 Grads
New York 182 Central New York 127
Pennsylvania 5 Finger Lakes 16
New Jersey 5 New York City 9
Connecticut 3 Capital Region 8
Texas 1 Mohawk Valley 8
Maine 1 Western New York 4
Ohio 1 Long Island 4
Maryland 1 Southern Tier 3
North Carolina 1 North Country 2
Florida 1 Mid-Hudson 1
Virgini 1

rona Total 182
Minnesota 1
Vermont 1
Massachusetts 1
Total 205

6 5°/o

of graduates

working in
New York state
work in Central
New York.




Continuing Education

Class of 2025

Continuing Education Institutions

Continuing Education

Le Moyne College

Syracuse University

SUNY Oswego

Syracuse University College of Law
SUNY Upstate Medical University
Albany Law School

Russell Sage College

Binghamton University

University at Buffalo

Nottingham Trent University

Pomeroy College of Nursing at Crouse Hospital
SUNY Albany

Albany College of Pharmacy & Health Sciences
American University

Baylor University

Boston College

Bowie State University

Cornell University Law School
DeSales University

Embry-Riddle Aeronautical University
James Madison University

Ohio University

Pennsylvania State University

Rhode Island College

Number

= O
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Continuing Education

Roger Williams University School of Law
Springfield College

St. John Fisher College

Stony Brook University School of Dental Medicine
SUNY Brockport

SUNY Cortland

SUNY Delhi

SUNY Oneonta

Syracuse University Maxwell School of Citizenship

and Public Affairs
The University of Edinburgh
University at Buffalo School of Dental Medicine
University of Arizona
University of Arkansas - Fayetteville
University of Central Missouri
University of Connecticut
University of Hartford
University of Massachusetts - Amherst
University of Massachusetts - Dartmouth
University of Rochester
University of Southern Maine
University of Virginia
Villanova University

Number
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Totals: 147




Continuing Education

Class of 2025

Top Fields of Study

Field of Study Number %
Business 34 24%
Allied Health 33 24%
Engineering 11 8%
Education 10 7%
Law 10 7%
Nursing 9 6%
Mental Health Counseling 8 6%
Sciences 6 4%
Social Work 4 3%
Social Science 3 2%
Medicine 3 2%
Humanities 3 2%

Totals: 139

Degree Type
Degree Type Number %
Bachelors 6 4%
Doctorate 21 14%
Masters 120 82%

Totals: 147




Summary

Carroll College of Arts & Sciences

Class of 2025

E CARROLL

COLLEGE OF ARTS AND SCIENCES

Primary Post-Graduation Activities

Carroll College of Arts & Sciences Number %

Continuing Education 114 50%

Not Seeking 8 3%

Still Looking 14 6%

Volunteering 1 0%

Working 92 40%

Totals 229 100%

Industries
Top Industries Number % Top Industries Number %
Healthcare 22 24% Wholesale Trade 1 1%
K-12 Education 7 8% Engineering & Construction 1 1%
Legal & Law Enforcement 6 7% Defense 1 1%
Non-Profit - Other 5 5% Food & Beverage 1 1%
Restaurants & Food Service 5 5% Transportation & Logistics 1 1%
Manufacturing 4 4% Library Services 1 1%
Retail Stores 4 4% Religious Work 1 1%
Government - Local, State & Federal 3 3% Advertising, PR & Marketing 1 1%
Higher Education 3 3% Design 1 1%
Information Technology 3 3% Medical Devices 1 1%
Performing and Fine Arts 2 2% Summer Camps/Outdoor Recreation 1 1%
Environmental Services 2 2% Animal & Wildlife 1 1%
Agriculture 2 2% Utilities and Renewable Energy 1 1%
Accounting 2 2% Commercial Banking & Credit 1 1%
Social Assistance 2 2% Aerospace 1 1%
Insurance 2 2% Pharmaceuticals 1 1%
Journalism, Media & Publishing 2 2%
Totals 92 100%




Summary

Madden College of Business and Economics

Class of 2025

Il MADDEN

COLLEGE OF BUSINESS AND ECONOMICS

Primary Post-Graduation Activities

Madden Number %

Continuing Education 31 28%

Still Looking 3 3%

Volunteering 1 1%

Working 76 68%

Totals 111 100%

Industries

Top Industries Number % Top Industries Number %
Accounting 8 11% Automotive 2 3%
Investment / Portfolio Management 7 9% Sports & Leisure 1 1%
Financial Services 7 9% Retail Stores 1 1%
Insurance 7 9% Restaurants & Food Service 1 1%
Higher Education 5 7% Commercial Banking & Credit 1 1%
Construction 4 5% Investment Banking 1 1%
Other Industries 4 5% Advertising, PR & Marketing 1 1%
Sales & Marketing 4 5% Biotech & Life Sciences 1 1%
Real Estate 3 4% Utilities and Renewable Energy 1 1%
K-12 Education 3 4% Manufacturing 1 1%
Internet & Software 3 4% Human Resources 1 1%
Wholesale Trade 2 3% Food & Beverage 1 1%
Transportation & Logistics 2 3%
Hotels & Accommodation 2 3% Totals 76 100%
Civil Engineering 2 3%




Summary

Purcell School of Professional Studies

Class of 2025

School of Professional Studies

]l PURCELL

Primary Post-Graduation Activities

Purcell School Number %
Working 44 90%
Continuing Education 3 6%
Still Looking 2 4%
Totals 49 100%
Industries
Top Industries Number %
Healthcare 42 95%
Retail Stores 1 2%
Government - Local, State & Federal 1 2%

Totals 44 100%




